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How Social Media Has Changed Journalism, for the Worse
Since the beginning, human nature has always had the urge to obtain and spread information among one another. However, despite the search for information remaining constant, what has so far been changing is how the information is being shared. With the emergence of technology, especially social media, their impact on information sharing cannot be ignored at all. The major controversy has been on how social media has generally impacted journalism advancement. In other words, how social media has revolutionized the practice of journalism. This paper maintains that social media has significantly changed the field of journalism and its general practice to worse through its innovative tools and features. 
First of all, one primary feature of social media is that it sets an interactive platform. The interactive nature comes due to the presence of the comment section. As a result of having this comment section, social media users can air their views to the journalists about their reactions and opinions on the content that journalists are sharing (Enli, Gunn, and Chris-Adrian Simonsen. 1089). This fact significantly changes journalism since it is not similar to having the media houses or journalists relaying the information through their channels. 
Additionally, traditional journalism has been majorly one way, social media has dramatically influenced things nowadays. These social media platforms have also improved to include online debates. This step has significantly influenced today's journalism since, instead of having these debates in their media houses, they are now on these social media platforms (Bahfen, Nasya, and Wake 173). The presence of these online debates means that there are little chances of as is always in the case where they broadcast through their media houses. This feature shows how social media has influenced modern-day journalism in a negative direction. 
Twitter is a popular social media platform for many people that has gained considerable popularity for a significant period now. It stands out from other social media sites by its officialness and ability to control most of the content shared. Due to this officialness, many users have found a reason to believe in most of the content shared through it. This fact gives journalism a new face since it can share its contents through it and therefore get the people a bit faster than before.
Additionally, in this same Twitter platform, journalists have a chance to have their pages where they can share any news. Also, in these official pages, journalists can interact with their audience on the issues concerning their content. Through the use of freedom of speech by the audience, they can raise any issue, whether it is against the journalist or not. At this point, it calls for high levels of professionalism when responding to such an audience. This area has been of concern just because of social media. These ethical issues were not common as they are now in the pre-social media era. This fact shows how social media has negatively influenced journalism. 
In the modern era, there has been an increased usage of social media. The most common reason for its popularity has been due to its diverse nature. It has provided a platform where people can exchange ideas, have fun, access entertainment, and also access to information. In other words, when these social media users get into these platforms, they expect some entertainment as well as data (Enli et al. 1090). This fact has influenced journalism since journalists have to ensure that they continuously inform their audience anytime (Bahfen, Nasya, and Wake 173). The expectations by the social media users have shaped journalism since journalists have gone to the extent of having social media managers. This situation was not so much pronounced before hence proving how social media continues to influence journalism negatively. 
As earlier mentioned, most social media platforms provide their users with the opportunity to get information, entertainment, and news on the same platforms. Those social media users who choose to get news through the platforms need diverse news depending on their likes. This fact poses a challenge to the journalists to ensure diversity while also considering rapidity (Zeller, Frauke, and Alfred 110). The need for diverse news in these platforms significantly shapes journalism since it requires frequent and yet varied updates. This fact shows how social media continues to shape journalism in the wrong way since this was not the case before. 
Social media platforms like Facebook, Twitter, and Instagram are known to have a huge chunk of users. Among these users are journalists. These journalists are there not basically on behalf of their main employers or media houses but for their personal affairs (Lăzăroiu, 10). Personal affairs mean that whatever they share through these platforms do not, in any way, reflect the views of their employers or their media houses (Cochrane, Thomas, et al. 33). Due to this fact, they can share information, news, and even run blogs. This scenario is the current trend in the use of social media by journalists. It shows how the use of social media has significantly revolutionized not only the field of journalism but also the journalists themselves in a negative way due to the additional burden. 
Additionally, with the fact that the journalists also have their social media accounts, they can get more information. The information obtained from these social media platforms can be diverse, which may be beneficial to them as journalists (Lăzăroiu, 9). Additionally, most journalists use these social media platforms to understand which information is more valued by different groups of people (Weaver, David, and Lars 849). By use of this information, these journalists get an opportunity to tailor their news depending on their target audience (Bahfen, Nasya, and Wake 173). This trend has so far shaped modern-day journalism since the journalists give the story that is relevant to the target audience hence making the field very demanding than it used before. 
As earlier mentioned, journalists are slowly adjusting to the life of sharing relevant journalism information through social media. Similarly, social media platforms such as Twitter and Facebook have responded positively. The positive response has been through enhancing the social media users’ experience in getting their news. The social media platforms have made their algorithm in a manner that local content is prioritized. 
Once the local content is prioritized, it means that the social media user will get information or news that are very relevant to them. It, therefore, shows that social media, in a bid to increase its users' base, it has dramatically boosted the modern-day journalism (Cochrane, Thomas, et al. 33). If the algorithm were not made this way, the users would not get the news that is relevant to them (Enli, Gunn, and Chris 1089). It, therefore, shows how social media has considerably shaped journalism by coming up with more user-relevant information and news. 
Additionally, social media platforms have been made in such a way that people specific allowed people can comment, view, or even like. All these opportunities for feedback require special attention as they can raise serious ethical issues (Zeller, Frauke, and Alfred 110). In the sharing of photos or any other information, usually, it is crucial to avoid the problems from copyright (Valerie 23). In serious social medial platforms like Twitter, they take copyright issues with a lot of weight that they deserve. If found guilty of copyright infringement, it automatically makes your account suspended and even banned.
When sharing information on these social media platforms, due to the desire to be faster in the delivery of the news, some news agencies and journalists fall victim to copyright problems. The reason behind this is that these media sites want to be fast like their other competitors (Cochrane, Thomas et al. 33). Therefore, they end up sharing with other people news without properly acknowledging them (Bahfen, Nasya, and Wake 173). It, thus, shows how social media has greatly led to plagiarism and lack of originality, especially in these days of social media. This fact shows how social media has greatly influenced the field of journalism. 
Additionally, these days where most readers have become digital, it has deliberately pushed the users to adapt to reading online. Initially, only a few people believed in having their news through a newspaper (Valerie 31). However, social media has made it possible for people to know the trending topics even before acquiring the physical hardcopy newspapers. It has therefore led to a significant reduction in the number of people who read the hardcopy newspapers. 
Due to this increase in the number of people who are preferring the hard copy newspapers, it has pushed the journalists to a more significant extent. It has made them ensure the availability of choices of interactivity, selectivity, and rapidity in the distribution of online news through social media (Valerie 18). It, therefore, proves how the advent of social media has negatively influenced journalism in terms of readership of hard copy newspapers, variety in the online content, among others.  
In the current era of these social media platforms, they have themselves also advanced significantly. One form of advancement that well-known is the ability to go live and provide more real-time news concerning certain information content. One such social network that can go live is Facebook. Most journalists have been using this feature to reach a wider audience more conveniently. It is a considerable impact on the journalism field since the consumers of their news get them directly at their convenience (Weaver, David, and Lars 849). It eliminates possible chances of editing as it has been the case before the social networks. Due to this, it proves the fact that social media have hugely and negatively impacted modern-day journalism.
Imagine a situation where a journalist is reporting a fire incident live through Facebook social media platform (Bahfen, Nasya, and Wake 173). The chances are high that, while filming, can mistakenly or out of lack of an alternative film the victims, both the survivors and the dead. Since there is no chance for editing, most viewers will get as it is shown. It is not a good scenario since you'll have ended up broadcasting content that is not necessary and unethical too. Due to this, it demands a strict level of professionalism coupled with carefulness to ensure the use of these social media tools and features does not compromise journalism ethics.
Furthermore, another aspect of social media that has significantly impacted the field of journalism is the issue of online fake news. These social networks have been designed in such a manner that people can share information at their wish. It, therefore, does not limit who shares critical information like news and when (Cochrane et al. 33). Due to this fact, it arises a situation where, despite social media being a good source of news, it has also become an avenue for others to spread untrue content or inadequate reporting of it. It, therefore, proves how it has affected the modern-day journalism since journalists have to keep on providing useful and yet accurate content to their target audience.
Finally, it is right to say that social media has negatively influenced the field of journalism. One way it has changed how people get news. It has brought in the choice of interactivity, selectivity, and rapidity in the story hence making the field more demanding. Journalists have also been able to gain information from these social networks that can be useful in their area. Also, due to people preferring online news, it has significantly influenced the readership of newspapers, mainly the hard copies. Fake news is also a new way that social media continues to affect modern era journalism, among others. Above everything, journalists need to be ethical in their work and ensure prudent use of social networks for the improvement of the journalism field.  
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